
With preparations underway for its gala Walkley Awards ceremony in Melbourne on Thursday, The 
Walkley Foundation has engaged fast-growing Melbourne-based digital agency, August to redevelop 
its website, with a stronger focus on web 2.0 and collaboration.

The Walkley Awards are the preeminent awards program for Australian journalism and media 
excellence, with a charter to advance the interests of professional and ethical journalism.  

The new website, to be launched early 2009, will extend The Walkleys’ online capability to include 
streamlined online award submissions, as well building an online community to facilitate discussion 
between the Walkley Foundation members, judges, industry mentors, journalists and media 
professionals.

“We are thrilled to be working with such a respected organisation in the Australian media.  We’re 
finding more and more professional organisations are recognising the need to evolve their web 
strategy from the ‘one-way’ approach to a more open and collaborative ‘two-way’ dialogue with their 
members”, says Zoë Warne, Co-founder and Director of Creative Services at August.

“We are also most excited to be attending the awards ceremony in Melbourne this week, and are 
sponsoring the award for “Best Use of New Media” which recognises innovation, creativity and 
technology in the media- very much aligned with our own philosophy here at the August”, says 
Warne.  

It caps off a stellar 2008 for August, which has seen huge growth in 2008 with the addition of new 
clients including Snowgum Australia, Yarra Valley Water, Sustainability Victoria and La Trobe University, 
plus a string of accolades including 2008 Cannes Young Lions Finalists, and  for the 2008 B&T Awards 
Digital Services Company of the Year.

About August

August is a Melbourne-based creative agency, with a digital view.  So what does that mean?  It’s 
about intelligently applying new and emerging online technologies to enhance the way our clients 
do business.  However August cannot be defined by technology alone.  

August is first and foremost about ideas and bringing them to life, whether it’s creating a large scale, 
shopping-enabled website or developing a targeted, online product launch.

At the heart of August is a prevailing attitude that can only be described as ‘August’. It’s about being 
open and approachable to clients and responding to their needs in a creative, yet pragmatic and 
business-minded way.   And as our infinity symbol suggests, August is perpetually evolving and 
seeking out new and better ways to help our clients achieve their goals.
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